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APPLETON — United Way Fox Cities on Wednesday 
honored the key supporters of its fundraising 
campaign, whose proceeds will allow it to boost its 
support for community programs this year.

The 2010 campaign generated $6.7 million, 
allowing a 2 percent increase in community 
investment. 

The success story was shared with more than 200 
donors and volunteers attending the campaign 
celebration and awards ceremony sponsored by Alta 
Resources.

"The results from this year's campaign will help 
continue our crucial work in 2011," said campaign 
co-chair Dean Gruner, president and CEO of 
ThedaCare. "We will be able to make more progress 
with our community-impact agenda, and address 
needs in the community."

The campaign summary offered particularly good 
news to campaign supporter Laurie Sullivan, who d
rove off with the United Way sweepstakes prize, a 
new Ford Fiesta donated by Bergstrom Automotive.

The success of the campaign will allow United Way 
Fox Cities to meet its commitments to promote the 
development of children and youth, strengthen 
families, encourage good health, respond to crises 
and help people achieve self-sufficiency. 

The campaign also provides targeted grants, 
advances community impact initiatives and supports 
more than 100 programs managed by United Way 
partner agencies. The programs include 2-1-1, a 
free three-digit phone number and website 
connecting people seeking health and service 
assistance with the appropriate providers.

"We could not have done this without the generosity 
of our donors and the contributions of our local 
companies," said co-chair Dan Neufelder, president 
and CEO of Affinity Health System. "Their willingness 
to support United Way during the 2010 community 
campaign makes it possible for United Way to fully 
fund critical community programs this year."

United Way's community impact model addresses 
critical care and service needs, such as those 
addressed at the Fox Cities Community Health 
Center.

"United Way has made a significant positive impact 
on the (the clinic's ability) to provide medical care to 
members of our community who do not have health 
insurance or the financial resources to afford 
primary preventative care," said Kristene Stacker, the 
center's executive director. "We are grateful that in 
2011 United Way will provide financial support for 
oral health care to … uninsured and under-insured 
families."

Employee campaign awards went to Kimberly-Clark 
Corporation, Time Warner Cable and Children's 
Hospital of Wisconsin–Fox Valley.

The campaign leadership award went to Miller 
Electric Manufacturing, which reported the largest 
annual increase in employee participation among 
employers of more than 100 and with employee 
participation rates of at least 25 percent.

ThedaCare won the Employee Giving Award for 
reporting the largest dollar-value increase in 
employee support among employers raising at least 
$20,000 in 2009.
 

