United Way sets $6.8 million 
goal for campaign to create 
healthy community
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APPLETON — United Way Fox Cities kicked off its 
2010-11 Community Campaign on Wednesday, 
intent on raising $6.8 million to support the 
organization's efforts to get at the root causes of 
some serious issues and "build a healthy 
community."

The money raised will be used to fund more than 
100 programs offered through 41 partner agencies. 
Among the challenges highlighted at the kickoff 
luncheon were: a lack of access to mental health 
services; a lack of school readiness and a lack of 
transportation to jobs.
 

Peter Kelly, United Way president and CEO, said this 
year's goal is the same as last year's.

"Even though the needs have gone up dramatically 
over the last two years, because of the economy we 
have kept our goal flat," he said. "I am very 
optimistic with everyone working together, we will 
surpass that goal."

Close to 250 community leaders, volunteers and 
personnel from United Way agencies participated in 
the luncheon at Secura Insurance Companies 
headquarters. Led by Kelly, they played "Making 
Choices," picturing themselves as a single, working 
parent faced with hard decisions to make about 
food, shelter, child care, insurance and 
transportation.
 


Unfortunately, this is not a game for many in the Fox 
Cities, Kelly told the audience. "Hardworking people 
make these tough decisions every day."

That's why the United Way, and the resources it can 
provide with the community's investment, is so vital 
to maintaining quality of life, he said, noting the 
campaign's focus this year on supporting three 
building blocks of life: education, income and 
health.

Dressed as Batman and Robin, campaign co-
chairmen Dr. Dean Gruner, president and CEO of 
ThedaCare, and Dan Neufelder, president and CEO 
of Affinity Health System, promised to "vaporize" 
such public enemies as hunger, poverty and 
homelessness.

They said community support will allow agencies to 
whittle away at a number of priorities via initiatives 
the United Way has championed, including the 
School Based Mental Health Access Project, which 
has been piloted in Menasha schools, the Early 
Language and Literacy Initiative to help children 
enter school ready to learn and the Connector, a 
partnership with Valley Transit to provide  
transportation to people working second- and 
third-shift jobs.

Carol Prill and Terry Vanevenhoven, campaign 
chairs for Neenah Paper, said what they learned at 
the luncheon was both energizing and 
heartbreaking. "The statistics were very eye-opening 
for me," Prill said.
