United Way Fox Cities raises $6.8 million during annual campaign
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United Way Fox Cities announced Wednesday that it will fulfill financial commitments to 104 nonprofit programs meeting community needs in 2010 through last year's $6.8 million fundraising campaign.

While the campaign wrapped up Dec. 31 at 98 percent of goal, United Way Fox Cities president and chief executive officer Peter Kelly said the organization expects to hit its target amount after the arrival of the remaining pledges from corporations located outside the Fox Valley.

"When this campaign is all completed and everyone's reported, we will have met our goal of $6.8 million," Kelly said Wednesday, the day of the campaign celebration that ThedaCare sponsored. "I think 2009 was probably the most challenging economic year that we've had in a very long time. I think the heartening thing about all of this is people recognized the need was there, so everybody worked doubly hard to go out and raise resources so we could fund the important programs in this community."

Dean Gruner, CEO of ThedaCare, who co-led the campaign with Greg Bell of Woodward Communications, said donors responded readily to nonprofit agencies' overall greater need for financial support.

"There were fewer people available to contribute this year than in past years, but those who were available really did a fabulous job of stepping up and supporting other people in the community," Gruner said.

The programs that campaign funds help support run under the umbrellas of United Way's 41 partner nonprofit agencies.

All programs align with United Way's four impact areas: strengthening families; developing children and youth; providing basic needs and self-sufficiency; and promoting health, healing and crisis intervention.
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"We feel as though directing money at those 100-plus programs is going to yield outcomes which have the greatest benefit for all people in the Fox Cities," Kelly said.

The campaign also supports United Way's focused funding grants, which help agencies provide basic needs such as food, shelter, clothing and medical care.

"It's trying to keep people in their homes and healthy," Kelly said.

UNITED WAY HONORS

2009 United Way Fox Cities fundraising campaign honors:

Smart Car Sweepstakes winner: Kayla Kronebusch, Festival Foods

Employee Campaign Manager awards: Small company, Mary DeWitt, Lori Gettendorf, Kevin Roth and Teresa Schouten of First National Bank-Fox Valley; medium-sized company, Laura Kox, Lindsey Neuber and Karen Trom of Festival Foods; and large company, Teri Koski of Alta Resources

Leadership Award, to a company that runs a campaign with a focus on leadership gifts of at least $1,000: Alta Resources

Corporate Challenge awards: The Employee Participation Award for the company with the greatest increase in employee participation, with a minimum of 100 employees and 25 percent employee participation, goes to Community First Credit Union. The Employee Giving Award for the company with the greatest percentage increase in employee giving, with a minimum of $20,000 raised the previous year, goes to Bergstrom Automotive.

United Way Fox Cities ranked within the top 100 United Way organizations nationwide in the amount of fundraising dollars it collected in 2009. There are about 1,300 United Way organizations in the United States.

Source: United Way Fox Cities: On the Web at www.unitedwayfoxcities.org
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