United Way Fox 
Cities sets 
ambitious goal of 
$7 million
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United Way Fox Cities launched its 2011 
community campaign Tuesday by 
announcing a fundraising goal of $7 million, 
the agency's most ambitious campaign goal 
to date.

The goal has increased in response to the 
rise of basic quality-of-life needs in the 
community, said Peter Kelly, United Way 
Fox Cities' president and CEO.

"The message is that with that $7 million, 
we will invest that into programs that deal 
with education, income and health in the 
community with the eventual goal of 
building a better community for all of us," 
he said. "We recognize the goal is 
aggressive. But this community has always 
been very supportive, and we're confident 
that we can continue to earn people's 
respect and support."

Money from the campaign, which runs 
through year's end, will help fund more 
than 100 programs that 41 United Way 
Fox Cities partner agencies offer. Last year's 
campaign brought in $6.76 million, Kelly 
said.

Campaign supporters, including community 
leaders, agency representatives and 
volunteers, attended a kickoff luncheon 
Tuesday at Secura Insurance headquarters.

Affinity Health System president and CEO 
Dan Neufelder, who serves as co-
chairperson of this year's campaign with 
Susan May, president of Fox Valley  
Technical, said the campaign goal is about a 
3 percent increase over last year's effort.

"But we're in a period when, as our 
economy continues to suffer, that suffering 
is also lived out by people in our 
community," he said. "At this time of year, 
the campaign itself gets a lot of attention, 
but there is every bit as much work that 
goes on into making sure these community  
investments are going to the right programs 
and the right agencies. That's a year-round 
process."

Neufelder said the campaign already is off to a strong start. 
He identified the fastest growing donor group as emerging leaders, 
or people younger than age 40 who give 
$500 or more to the fundraiser.

Neufelder also said the campaign is seeing 
an increase in donations from contributors 
of more than $1,000 per year.

May said United Way and its partner 
agencies focus on helping people find 
long-term solutions to persistent problems.

"There are many programs out there that 
may assist people on a short-time, almost 
emergency basis and that's important," 
May said. "But it's also very important to 
invest in programs and people that allow 
everyone in the community to have access 
to good health care, to have educational 
foundations that are going to be important 
for the future, and therefore have income 
levels that are sustainable for families. This 
community would not be what it is without 
these agencies and United Way's support."
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